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Phase 1: Concept 
 

Presentation 1 - Business and Cultural Context 

 

The Idea  

The idea for my website came as I was scrolling through TikTok 

and came across an account called ScottPropandRoll that creates 

content about movie and television props. This account is run by a 

Prop Master named Scott Reeder and has 1.4 million followers. One 

of the videos I came across on this account was about how Scott 

Twitter Description:  

 

FauxFoodCreations.com aims to provide tutorials and 
resources for those seeking to learn how to create faux 
food for a multitude of uses. 

 

https://www.tiktok.com/@scottpropandroll/video/6972735097569168646
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creates fake cake props. I found this intriguing and presumably so 

did the 43,200 other people who liked the video.  

This led me to do further research about fake food props. The top 

results for the search term “fake food props” in YouTube yields 

videos with view counts ranging from 500,000 to 37 million views, 

indicating that this is a topic with a lot of interest surrounding it. 

Similarly, on TikTok the same search results with videos well over 

the 100,000 views mark. 

 

 

 

 

 

 

 

 

 
Figure 1: YouTube results for “fake food 
props” search 

Figure 2: TikTok results for “fake food 
props”  search 
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I found one YouTube video especially interesting. The video 

highlights two creators who both run successful food prop 

businesses from home. One of the creators, Brenda Chapman, said 

she has done over $3 million of business in the past 20 years, 

averaging to about $150,000 a year working from home. Since the 

Covid-19 hit in 2020, there has been an increased interest in jobs 

that can be done from home. With such earning potential 

demonstrated by Ms. Chapman, creating food props from home 

could be of interest to those who are in search of an opportunity to 

work from home.  

With the combination of interest in fake food creation and working 

from home, I believed that I could create an extremely marketable 

site because while videos about fake food are common, it is rarer 

to find resources and tutorials for creating such foods. To start, my 

site consists of 15 tutorials and 4 technique breakdowns, but there 

is unlimited potential for more content.  

 

 

https://www.youtube.com/watch?v=eemkTcS0zsM
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Cognate websites – Fake Food 

The Pink Tree  

 

Figure 3: Pink Tree YouTube Library 

 

While this first example does not exist as its own website, it may be 

the toughest competition. The Pink Tree is a YouTube channel with 

29.5K subscribers and over 80 video tutorials for creating fake 

food. The woman who runs the channel makes fake food for 

decoration in her home, so there is more of a focus on making the 

https://www.youtube.com/channel/UCLqawWpGkYJ-DQdMVpp8SZQ/featured
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foods look cute rather than making them realistic enough to be 

used as props. She also tends to make mostly baked goods, so 

there is a bit of a gap if the audience is looking for other kinds of 

food. There are also no written instructions, so that option is not 

available to those who may not enjoy watching video tutorials. 

Fakenbakeblog.com  

 

Figure 4: FakeNBake Blog Homepage 

 

https://www.fakenbakeblog.com/
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This site contains several food prop tutorials, but is poorly 

organized so it is difficult to find specific foods. It is also a dated 

website and doesn’t appear to have been updated since 2019. 

Additionally, the instructions are typically vague and there are no 

videos to follow along with. 

The Fake Food Cookbook  

 

Figure 5: The Fake Food Cookbook Website Homepage 

https://routledgetextbooks.com/textbooks/9781138212275/
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Figure 6: Example of PDF instructions from The Fake Food Cookbook 

 

This site is mostly for the purpose of selling a physical cookbook, 

which costs £34.99, however, there are 8 free PDF tutorials 

available for fake food. The PDF tutorials include a lot of useful 

information and describe the processes very well, which I wanted 

to emulate on my site.   

I wanted to try to incorporate some strengths from these websites 

and avoid some things that I perceived as weaknesses. For 

instance, these sites demonstrate what it looks like when the user 

journey is not clear. This reiterated the importance of a 

straightforward user journey, so the tutorials are easy to find. I 
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took inspiration from other online learning websites to structure my 

content in a way that has been proven effective.  

Cognate websites – Tutorials & Online Learning  

Skillshare 

 

Figure 7: Skillshare All Classes Portal 

 

Skillshare is a very popular platform for online learning, and I think 

they do a great job of leading the user to the content they are 

looking for. The categories make it easy to narrow down the 

https://www.skillshare.com/en/browse?via=header


12 
 

options and select a class from that category. This site is a paid 

model, so users must pay for monthly access to all content, even if 

they are only interested in one course or category.  

 

Tate Create Like an Artist 

 

Figure 8: Tate Tutorial Example 

https://www.tate.org.uk/art/create-artist
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The Tate “Create Like an Artist” tutorials offer both video and 

written instructions, which I think works well to accommodate 

users with different learning styles. The written instructions are 

broken down into simple steps, which helps the user to follow 

along.  

 

SWOT 

Strengths - This is not a very saturated field, so there are not 

many resources available currently and therefore not many 

competitors. As stated, there is a strong interest in behind-the-

scenes content so getting people to the site should not be very 

difficult. There is also a growing interest in working from home, so 

that is another opportunity for marketing the site.  

Weaknesses - The first weakness is that I have no experience in 

creating fake food props. I will need to research techniques and 

come up with some on my own. I also cannot guarantee the 

viability of user’s businesses if they choose to pursue that route. 
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Opportunities - There is an opportunity to connect with industry 

professionals. This may be useful for learning as well as for 

advertising the site once it is live. I can also incorporate multimedia 

content onto the site, which plays to my strengths and will be 

entertaining and helpful to the users. Eventually, the tutorials and 

techniques could be expanded into a full course about making 

prop food.  

Threats - There are YouTube channels and blogs that exist with 

similar content, so I will need to make sure mine stands out. I will 

need to build up authority about the subject so that users know 

they can trust my advice over the competition’s. 

 

Phase 2: Planning 
 

Presentation 2 - Commodity 

 

The users 

When considering the potential audience for my website, I looked 

to other online sources with similar content, such as YouTube 
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tutorials and blogs. Based on the comments on those sources, I 

was able to define three distinct groups of users.  

 

My next course of action was to speak with a few people who I 

thought would fall into each category.  

Group A Interviews: 

I spoke with some film students at the University of Greenwich in a 

casual interview setting. I gave them the scenario of needing to 

create food props for a farmer’s market and gave them two 

options for navigating the site. Ultimately the students agreed that 

their main goal would be to find the specific tutorials they needed 

 

Group A: People who are in the film, TV, or theater industry 

who need to create props for their projects 

 

Group B: People who are creative and looking for a way to 

work from home 

 

Group C: People who want to make fake food for themselves as 

a hobby or are just curious about how it is made 
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quickly and they wouldn’t spend much time browsing other areas 

of the site.  

Later in the process of creating the website, I began posting some 

TikTok videos of the faux food I’d created. Someone who works in 

props commented on one of my videos and mentioned she was 

responsible for making a fake cake for an upcoming project. This 

further reinforced the idea that group A users know specifically 

what they are looking for and likely will search for the quickest 

path to that information.  

 

 

Figure 9: TikTok comment from a prop creator 

 

Group B Interviews: 

I don’t know anyone specifically looking to start a fake food 

business, but I do know a couple people are entrepreneurs and I 

asked them a few questions about the kinds of things they would 

want to know if they were planning to start making fake food in 
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hopes of starting a business. First, I wanted to know if they would 

be looking for specific ideas of things to make or if they would 

want to learn the basics of how to make all fake food. They were 

unanimous in saying they’d want to learn techniques over 

specifics. I also asked what format they’d want to learn from 

(video or written instructions) and they said they may watch a 

video once, but they’d like to refer back to the tutorial so maybe 

written instructions would be good as well.  

Group C Interviews: 

My mom has a few crafty friends who agreed to talk to me about 

my site. I talked to them a bit about how they learn best and what 

features of craft websites they find the most helpful. They said 

their main learning platform is YouTube and blogs from the 

YouTube creators they follow. They said they usually watch the 

videos first and then go to the accompanying blog to get specific 

links, patterns, or written instructions.  

Based on this information, I created user personas for each group 

to get a better idea of how users with different goals would be 

best served by the website. I mentally filled in an empathy map for 
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each target audience group and found that it helped me to get 

inside their heads and figure out what they may be looking for 

when they land on my website.  

I also used the frame and reframe method to narrow down what 

my main goal is with my UX design. The “How might we…” question 

I crafted was “How might we provide the easiest path to the 

information each distinct group is looking for?” For example, the 

users from group 1 would need to quickly access the information as 

they would probably be working on a tight deadline. While users 

from group 3 might be able to spend more time browsing, but 

they’d still need to find the same quality information that users 

from group 1 would.  

https://www.websitearchitecture.co.uk/resources/user-experience-design/work-sheets/Frame-and-Reframe.pdf
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Group A: Film/TV/Theater professionals 

 

 

Group B: Artistic Side-hustlers 
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Group C: Hobbyists & Curious Onlookers 
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The content strategy 

 It was important to me that the information on the site would be 

useful to all potential users, so I added additional traits to the user 

personas that indicate their learning style. Some users may be 

visual learners and prefer to watch a demonstration, some may 

prefer to listen to instructions, and some may prefer to read 

instructions. To cater to these various learning styles, I wanted to 

include videos that have a voiceover as well as very detailed 

written instructions. This will be the case for all the tutorials 

included. 

On the topic of tutorials, I planned to include tutorials that use a 

variety of different techniques so that users can learn them and 

potentially apply them to other projects in the future. I also wanted 

some techniques to be used across multiple tutorials to show how 

the same technique may be applied in a different way to another 

faux food. An example of this is how spray foam may be used to 

make bread and can also be used to make madeleine cookies.  

To showcase the versatility of these techniques I also wanted to 

include a techniques section on the site, which goes into detail 
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about the different methods that can be used for various projects. 

This section is especially helpful for users who are interested in 

making faux food as a hobby or career.  

When I spoke with the film students, one of them mentioned it 

would be nice if they could find a list of all the foods they should 

include in a scene because they weren’t sure where they’d start if 

tasked with a certain scene. From that, I came up with the idea to 

make a scene gallery. This section groups the foods together by 

what foods you’d find in a specific scene, i.e. Bakery, farmer’s 

market, American diner, etc. I also think this page will appeal to 

the other user groups as well because they can see the final 

product of all the tutorials. This will be great for curious browsers 

as well as people looking for inspiration for future projects.  

I’m aware that making faux food is a bit of a niche hobby, so I 

wanted to provide a bit of background for users. On the about 

page, I wanted to include topics like why make faux food, what 

the user can learn on the site, and my qualifications for teaching 

these methods.   
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Based on the information from the user research, I created a 

content strategy that I feel caters to the needs of all three groups 

equally.  

Figure 10: Website Architecture 
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On the home page, the users are given the option to click right into 

the tutorial section where they can find all the tutorials in one 

place. This is the option that those who are in search of specific 

instructions (group 1) will likely choose.  

Alternatively, the users who are looking for more information 

about making fake food in general (group 2) have the option of 

diving deeper via the about section or the techniques section. The 

“top techniques” section highlights techniques and tips that can be 

used across a variety of faux foods. Users who are curious 

onlookers and hobbyists (group 3) may opt to scroll through the 

scene gallery section, which is also liked on the home page. No 

matter what the user’s intent on the site is, they can easily find the 

content that suits them.    

 

Presentation 3 – Firmness 

 

The name 

I brainstormed a few ideas for names that were abstract, but 

ultimately decided I wanted the site title to clearly describe the 
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content because I thought it’d be the most memorable. I thought 

about a potential user finding a tutorial and then leaving the site, 

but needing to refer back to that tutorial a few days later. They 

may not remember an obscure website name, but it wouldn’t be 

hard to track down a faux food tutorial on a site called 

fauxfoodcreations.com.  

The Host 

I previously hosted a site with Clook and became familiar with 

their platform. I was happy with the experience and the service I 

received, so I decided to use them for the hosting of this site.  

The price of this hosting platform was a bit more expensive than 

some of the competitors, but I am ultimately very glad I chose 

them because I had a few times where I needed support and they 

were extremely quick and efficient. 

Another factor that contributed to this decision was the scalability. 

It seemed like it would be very straightforward to upgrade if I 

needed more disk space or data transfer capability in the future.  
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Front-end Technologies 

Because this site is primarily a content driven website, not many 

front-end technologies were needed aside from HTML and CSS. 

Since I am the sole developer and I don’t plan to expand the team, 

it wasn’t necessary to use version control or CSS preprocessors 

like SASS.   

Server-side Technologies 

The content driven nature of my site also led me to the conclusion 

that I would need a CMS. The combination of PHP and a CMS 

allows me to create a large number of pages without needing to 

hand-write the HTML and CSS. 

The CMS allows me to add and update content as needed, even 

after the website goes live. It also allows for the creation of 

categories and subcategories so I can easily group tutorials and 

make it easier for users to navigate the site.  

I chose to use WordPress as my CMS for a multitude of reasons. 

The first of which is that 40% of the web uses WordPress, so I felt 

confident there would be plenty of resources to learn from. In 
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addition to online resources and text, my tutors are familiar with 

WordPress and were available to help if any issues arose. I also 

felt that familiarity with WordPress would be an asset as I enter 

the professional world of web design.   

 

Presentation 4 - Delight 

Initial Thoughts 

The aesthetic theme of this site was difficult to nail down. At first, I 

thought I’d use sites that related to faux food such as prop stores, 

but then I realized that those sites are selling a finished product 

whereas my site is all about the process.  

Then, I decided to go another direction and take inspiration from 

recipe sites since my content is essentially recipes for faux food. 

However, those sites were extremely minimal food focused, and I 

wanted to appeal to the creativity in the users.  
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Figure 11: Original website inspiration 

  

With that in mind, I started looking into more art related sites like 

Skillshare and the Tate Create Like an Artist site. These sites 

focused more on the process than on the finished product and I 

thought that approach would fit well with my content. The finished 

product is important, but the process is what users come to the site 

for. I made a note of that and was mindful to capture process-

oriented images for the site to incorporate along with the finished 

fake food images.  

 

Before I’d created any of the video and photo content, I wasn’t 

sure what colors or fonts would best fit the content. I knew the 

foods I created would probably vary a lot in color, so I was 
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hesitant to use many colors in the site itself. I started out with a 

color palette that was quite neutral (cream and two shades of 

blue). I thought these neutral colors would help keep the focus on 

the content and not cause any distraction. Along the same lines, I 

chose fonts that were sans-serif so they would not be distracting. 

 

Figure 12: Original mood board from the delight presentation 
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Figure 13: Original mockup based on the delight presentation 

 

Rethinking The Theme 

However, the videos and photos I created for the site ended up 

being light and airy and largely included pastel colors. It was after 

creating that content that I realized I needed to revisit my original 

vision for how the site would look.  
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To do so, I first created a mood board of my images and the colors 

that were common throughout them. The most common colors were 

brown, pink, red, green, and cream. While these colors don’t 

necessarily clash with the original site colors I’d chosen, they didn’t 

compliment them very well.  

 

Figure 14: Second iteration of the mood board 

 

I experimented with lots of different color combinations, but I 

decided that the site would probably look more cohesive if the 

theme colors came from the images themselves, so I experimented 
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with a green and red color scheme. It was brought to my attention 

by my peers that the shades of green and red I’d chosen were 

close to those traditionally thought of as Christmas colors.  

Prisca helped me with my logo development and suggested that I 

try using colors that are unnatural or unexpected in relation to 

food to play into the fact that the food is fake. She shared with me 

a few color pallet suggestions, but I felt that when combined with 

the media on my site, they were a bit bright. However, I did really 

like the purple and orange color combination, so I started 

experimenting with some more muted tones.  

Eventually I settled on indigo and light pink as my primary colors 

and salmon and navy as accent colors. I think this color scheme is 

a modern take on a classic complimentary color pallet. I did play 

around with some lighter values of the same hues, but for 

readability these darker values were more practical.  
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Figure 15: Final color scheme 

 

The Logo 

Designing the logo was difficult for me because I couldn’t figure 

out how to convey via a graphic element that the website was 

related to food, but that the food wasn’t real. I chose to stick with 

a typographic logo because I believed it could convey the idea 

more clearly.  

However, I still wanted to incorporate an icon in some way that 

could be used separately as a favicon. I made faux cherries in a 

couple tutorials, and it seemed like a perfect fit to replace the two 

Os in food with illustrated cherries. The scale of the stems was a 

bit tricky, but Prisca ultimately came up with the idea of curving 
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them over to meet the D and it made them look more 

proportionate.   

 

 

Figure 16: Logo design process step-by-step 
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Typography 

I chose Afterglow as the typeface for the logo. It has a playful 

quality that I feel represents the site well. However, it isn’t very 

readable as body text. For that, I went with a sans-serif font 

called Kollektif. I like the simplicity of Kollektif, but it also feels 

more unique and less corporate than some of the more widely used 

sans-serif options. 

 

 

Figure 17: Typography choices 
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Design Accents 

As I was making mockups of the site, I felt that it needed a 

grounding element. I thought that this element should be included 

across all pages and be recognizable with the branding of the site, 

but I didn’t want it to be distracting. In the first iteration of the 

site, this was a gingham border. However, with the new color 

pallet, it felt out of place somehow.  

 

Figure 18: Early iterations of mobile mockups 
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I knew I liked the curved edges of the scalloped border and the 

round buttons that counteract the sharp edges of the menu and 

images, so I wanted to keep that softness in the top border. I 

though a wave would be the perfect option because it brings an 

element of fun and freedom that reflects the content of the site. It 

also kind of mimics the organic shapes in some of the foods such as 

icing on a donut or a swipe of jam on toast.   

 

Figure 19: Example of the wave top border 

 

Media 

When it came to the content creation for my site, I had a clear 

vision for what I wanted it to look like. First, as I’d established 
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earlier, I wanted to capture the process of creating the foods just 

as much as I wanted to showcase the images of the final foods.  

For the tutorials, I wanted to shoot birds-eye-view style videos. 

This style is very prevalent on the online learning and recipe 

websites I took inspiration from. The top-down angle is also a 

great way to capture the small details of the project.  

 

Figure 20: Example of the bird's-eye-view angle of the video tutorials 

 

I also decided that for most of the videos, I would film an 

introduction introducing myself, the site, and the subject of the 

tutorial. I felt that this would be a good way to create brand 
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recognition. Not only do I say the name of the site in the 

introduction, but people can put a face to the name.  

I think a lot of times when only the person’s hands are shown in a 

video, people do not feel any connection or brand loyalty, but 

when there’s a person in the video you feel more connected. I got 

this idea from The Pink Tree, whose videos I referenced in the 

cognate section. Her face is always visible, and I could tell by the 

comments on her videos that people feel a sense of connection 

with her because of that.  

 

Figure  21: Examples of comments left on The Pink Tree YouTube videos 

 

I had the idea to make the thumbnail of the tutorial videos the 

featured image for each post, so I needed to ensure the photos 

were high quality and accurately depicted the final product of the 
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tutorial. I took all the thumbnail photos on the same backdrop so 

they would be consistent across all the tutorials.   

 

Figure 22: Example of image used for YouTube thumbnail 

 

Since I was at my parent’s house when I shot the images for the 

launch of the site, I also had to think about how I’d replicate the 

look of the thumbnails in the future. Of course, I may not be able 

to shoot the future thumbnails in the same spot, but the white 

background will be easy enough to replicate. It may not be exactly 

the same, but I can still emulate the same aesthetic.  
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Phase 3 - Prototype   

Presentation 5 – Prototype 

 

The Timeline 

Proposed Schedule:  

Mid-May - mid-June: Trial runs, Filming, Editing & writing 

instructions (simultaneously 

creating content for social media) 

Mid-June - mid-July: Learning the ins and outs of Wordpress 

Mid-July - September: Theme building 

September – October: Implementation & social media campaign 

 

Actual Schedule: 

May: Making the food & filming (approx. 4 weeks)  

June- mid-July: Writing instructions and editing videos (approx. 6 

weeks) 

July - October: Theme building in Wordpress (approx. 8-10 weeks), 
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Implementation & social media campaign (approx. 8 weeks 

intermittently) 

Launch day: October 10th 

Content Planning 

Before beginning the design process, I had to think about what 

food tutorials I wanted to include. Since I knew I would be 

grouping them together by category, I wanted to make sure I’d 

have enough foods to create multiple categories, but not so many 

that the categories would be too varied.  

First, I had to think about what foods were even feasible to 

create. I spent a lot of time combing the internet for ideas.  

 

Criteria for foods:  

1) Easy enough to make from home. 

2) Each food must cost less than £20 to make. 

3) I could envision the food within a film scene or used as décor in 
someone’s home. 

4) Nothing so obscure that it wouldn’t fit into a category with 
other foods. 
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Once I had a list of foods I could make, I moved on to figuring out 

how to make those foods. Some methods came from preexisting 

tutorials, but I was always sure to either improve them or put my 

own twist on them.  

After all of my research, I was also able to come up with ideas 

based on the techniques I from other faux foods. For example, I 

came up with the idea to make toast out of sponges because I saw 

someone use sponges to make a slice of cake and I thought it was 

similar enough to work. Eventually, I settled on about 35 

possibilities and ended up making 28 during the time I’d allotted 

for the creation of the faux food.  

I then moved onto editing the videos, which took quite a while 

because there was so much footage to go through. I opted to do 

voiceover for the videos so that I could cut the videos together 

concisely and not worry about missing any vital information. 

Voiceover is always a bit of a challenge because you know you 

can re-record so there’s a bit of pressure to record until its 

perfect. I tried to resist re-recording too much because I didn’t 

want it to become robotic. Based on my experience, I find it easier 
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to listen to tutorials that have a more conversational tone even if 

there are a few mistakes.  

Finally, I had to write the content for the site, which included the 

instructions for the tutorials, the technique articles, and the about 

page. 

Layout Design 

I always knew I wanted a very simple website structure because 

the last thing I would want is for a user to come to the site, get 

overwhelmed and leave. It was important to me that there were 

very clear paths between the web pages and that all the relevant 

information was easily found on those respective pages.   

I started by framing out the post pages because those were what 

everything else would be built around. In my quest for simplicity, I 

started by only including the video tutorial and written instructions 

on each page. However, I soon realized that it would be beneficial 

to be able to navigate directly from one tutorial to another without 

having to return to the menu page, so I added a sidebar for 

additional navigation.    
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I subconsciously put the sidebar on the left, but wanted to make 

sure that choice made sense and would be a design patten users 

are familiar with. I read this article from Inquivix that clearly 

explained the uses of a left sidebar and a right sidebar. They 

explained that a left sidebar is typically used for navigation, while 

a sidebar on the right is typically used for other relevant, but not 

as immediately important information. With that information, I felt 

confident in my choice to put the extra navigation in the left 

sidebar.  

For mobile users, the sidebar is not on the side, but at the bottom 

of the page. This still allows them to navigate to another page 

without returning to the menu, but this layout ensures that the 

limited space on a mobile device is used to its full potential.  

https://inquivix.com/web-design-and-development/sidebar-menu/
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Figure 23: Post layout without sidebar (left) and post layout with sidebar (right) 

 

From there, I moved on to the layout of the technique pages. This 

was a bit trickier because I wanted to include a section with links 

to the tutorials that implement the technique. I wasn’t sure where 

to place this at first, but since the technique posts do not include 

videos and the photos are only decorative, I had some room to 

work with at the top. I placed the photos in the same place the 

videos are on the tutorial posts but made them smaller to 

accommodate the links. This also left a bit of room for a small 

introductory paragraph to explain the usefulness of the 

techniques.  
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Figure 24: Techniques post wireframe 

 

The navigation menu pages were next and it was at this point that 

I had to nail down how I wanted to group the tutorials. I played 

around with trying to group them by scene as the film student 

mentioned, but there was too much overlap from scene to scene. 

Finally, I settled on grouping them by category and then also 

listing them out individually. There is still a little bit of overlap and 

some foods fall into multiple categories, like doughnuts in baked 
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goods and breakfast, but overall I think it is an intuitive way for 

users to navigate.  

I went back and forth about whether to do dropdown menus for 

the categories or just have the categories open to a separate 

page. I read an article from Smashing Magazine about the best 

practices of dropdown menus. It was from 2009, but I think the 

principles still ring true. The article expressed how when used 

correctly, dropdown menus can actually streamline designs. They 

warned against making the dropdowns too complex, so I made 

sure to only include one layer of menu options.  

Another important aspect of the menu page is the email sign up. 

Since I currently only have 15 tutorials live, I wanted the users to 

know that more are on the way and not to feel discouraged if they 

didn’t find what they were looking for.   

 The layout of the Scene Gallery page came easily. This page is all 

about showing how the foods work when grouped together, so I 

made thumbnail galleries based on the scenes. I also wanted it to 

be easy to navigate to the tutorials for each of the foods in the 

scenes, so I made the images link to the tutorials.  

https://www.smashingmagazine.com/2009/03/designing-drop-down-menus-examples-and-best-practices/
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From the Scene Gallery page, the user can also navigate to the 

Coming Soon page. This was another opportunity for me to remind 

the users that the site will be updated regularly. This page has 

very clear calls to action because the user has already expressed 

interest so it is likely they will take that extra step to sign up for 

updates or email to request a tutorial.  

 

Figure 25: Example of a scene from the scene gallery page 

 

The About page is catered towards users who are eager to learn 

more. There is a lot of text, but it is broken up by subheadings and 
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an image. On a desktop there is also some added visual interest in 

the form of a call-to-action contact box.  

Finally, it was time to design the homepage. This was another 

challenge of balancing simplicity with functionality. The mobile 

header was easy, but designing the desktop header was a bit 

more complicated. I knew I wanted the Logo to be prominent, but 

I didn’t want it to take up too much space on its own. I opted to 

put the logo in line with the menu so that it wouldn’t take as much 

vertical room and I could fit more above the “fold”.  

I wanted to avoid having a large hero image, but I sill wanted to 

showcase some of the faux foods to give users an idea of what to 

expect. I chose two images and had them double as anchors for 

navigation buttons. Below these images, I included a box that 

briefly explains the content of the site for those who are curious 

why the site exists in the first place. This box also links to the about 

page for those who want to dive deeper.  
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Figure 26: Wireframe of homepage on mobile (left) and desktop (right) 

 

The links on the home page up until this point all take users to 

either a static page (about or scene gallery) or a navigation page, 

but the next section is for users who just want to dive right into the 

tutorials. To streamline the design, I opted to include the category 

dropdown menus instead of listing all of the individual foods. 

However, I also included a latest tutorials section that does list 

some individual tutorials. This is mainly for returning users to see 

what’s new since their last visit.  
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Mockups 

I used Figma to combine the layout from my wireframes with the 

aesthetic choices I made. At this point, I also had some content 

ready to go, so I could really get an idea of how everything would 

come together.  

I took a mobile first approach and discovered how much fun it can 

be to add aspects to the desktop site that just didn’t make sense 

on the mobile site. For example, on the Tutorials menu page, I 

wanted to add photos to the mobile page, but they took up 

precious space and didn’t add any functionality. However, when it 

came to the desktop site and there was room, it felt like they 

belonged. Even if they didn’t serve a functional purpose, they give 

the user a preview of what to expect in the upcoming pages.  
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Figure 27: Examples of mockups with content 

 

Conversely, when I was designing the top border for the site, I 

had envisioned the wave first and wanted it to work across all 

screen sizes. Unfortunately, when I added the wave border on the 

mobile screen size, it just didn’t work. It was important to me to 

have a search bar at the top of the page for users who wanted to 

quickly search for something specific, but in order for the search 

bar to fit inside the wave on the small screen, the border would 

have had to be too thick and heavy. Instead, I simplified the 

border for the mobile site to a plain straight border and the search 

bar fit nicely.  
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Phase 4 – Implementation   
WordPress 

During my prototype presentation, I mentioned that I was going to 

set aside a week or two just to learn WordPress. What I didn’t 

realize at the time was that its really something you have to learn 

my doing. Learning how the parts of the database connect and 

what needs to be a page verses a post was something I had to 

learn through trial and error.  

The Theme 

I started with Prisca’s Vanilla theme, which was incredibly helpful. 

The Vanilla theme had an existing file structure of PHP and CSS, 

so I was able to play around and see what changes to the CSS 

affected which elements.  

Challenges 

The hardest thing was getting started. As simple as it seems 

looking back, something tripped me up a lot as first was the file 

structure of WordPress. There are just so many files that I found it 

very overwhelming. There were a few times when I tried to move 
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something, and I broke the entire site. I’m thankful for Clook 

because they were able to restore the site to before I broke it.   

Learning the WordPress hierarchy and applying it was a huge “ah 

ha” moment and the content structure really fell into place from 

there. One of the most difficult things for me to figure out was how 

to set up the site navigation for the categories. I learned that I 

could add posts as sub-items in the category menu. I appreciate 

that I can edit the menus all in one place and it will apply to all the 

areas where that menu is present.  

Benefits of the CMS 

The obvious benefit of a CMS is being able to create a dynamic 

website, but there are some smaller features that I really 

appreciated as well. I was able to use tags to set up a query loop 

for the section on the techniques page that displays the related 

tutorials. That feature alone was enough to make me happy I 

chose to use a CMS. If I’d created a bespoke database, I would 

have had to create a query myself using PHP and JavaScript, 

which would have taken much longer.  
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The ability to use plugins is another benefit of using a CMS like 

Wordpress. I only used a few for this site, but there is the potential 

to implement more as the site grows. I used Akismet Anti-Spam, 

Cookie Notice & Compliance for GDPR / CCPA, Custom Fonts, 

Google Analytics for WordPress by MonsterInsights, and Yoast 

SEO. These allow me to have certain processes automated so I 

don’t have to worry about small details like making sure the cookie 

policy is up to date. 

 Accessibility 

Accessibility is very important to me, especially after hearing 

Leonie Watson speak at the State of the Browser conference last 

October. She demonstrated how screen readers work and showed 

what its like when a screen reader interacts with a site that is not 

optimized for accessibility. This highlighted to me how important it 

is to ensure that I do everything I can to make my site accessible.  

I used the Wave web accessibility evaluation tool to check how I 

was going along the way. Originally, I really wanted to use the 

salmon color in my logo a lot more on the site as an accent, but 

unfortunately, the contrast was too low for it to be used for any 
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text so I had to switch those parts to the navy color from my 

pallet. I did manage to work the salmon color in on link hover, 

which I think is okay because if someone has trouble reading it 

while hovering, they can move the mouse away to see the darker 

color.  

 

 

Figure 28: Contrast errors from the Wave accessibility evaluation 

 

I made sure to add alt text to all of my site’s images. I did my best 

to follow the best practices outlined in this article from 

abilitynet.org. Most of the images on the site are strictly for 

aesthetic purposes, but for those that do convey information, I 

tried to describe that information rather than just what is in the 

photo.  

https://abilitynet.org.uk/news-blogs/five-golden-rules-compliant-alt-text
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Prisca’s Vanilla theme had some aria labels attached to certain 

elements and I added some as well. The aria labels help screen 

readers convey information to the user, which streamlines the user 

experience.  Aria labels are also useful tools for targeting elements 

with CSS, so it is really a win-win situation to use them.  

 

Figure 29: Updated accessibility evaluation after correcting contrast errors 
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I added an accessibility statement to the site to let users know that 

it is a priority to me and to open up the conversation for people to 

provide feedback. In the statement, I included the contact email 

users can reach out to if they come across any issues.  

 

Social Media 

 

 

According to Google Trends, there are not many instances of 

internet users organically searching the term “faux food”, so social 

media is a critical tool for this site’s success. As you can see from 

the figure below, the majority of my site’s traffic is generated from 

social media.  

Figure 30: Google trends Interest over time report for the search term "faux food" 



61 
 

 

Figure 31: Bar graph showing traffic sources 

 

YouTube 

Since my introduction to faux food started on YouTube, it seemed 

fitting to use YouTube as my primary video platform. Posting the 

videos on YouTube benefits the site in three ways.  

1) I can embed the YouTube video into WordPress and the 

video will play directly from the tutorial webpage. 

2) YouTube can reach a larger audience and drive traffic to the 

site. People can watch the video on YouTube, but if they 

want more information (list of supplies & written instructions) 

they must follow the link in the description to my website.   
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3) After the YouTube channel surpasses 1,000 subscribers, it is 

eligible for revenue. This means that for every view on 

YouTube or on my website, it will generate a small amount of 

money. Growing on YouTube also opens up the possibility of 

paid partnerships with brands.    

 

Since the first video was posted on August 21st, the YouTube 

channel has gained 77 subscribers and has received 2,900 views.  

 

Figure 32: YouTube analytics for the Faux Food Creations channel 
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Instagram 

Instagram is another opportunity to drive users to the website. 

YouTube is more suited to long form content, but Instagram is 

great for short videos and photos. With the implementation of 

Reels, I’ve been able to post short snippets of my YouTube videos 

and direct people to the site for the full video. I’ve also 

participated in a few trends that I was able to relate back to faux 

food.  

The videos with trending sounds attached tend to do well and 

receive the most views. The views from trend videos may not 

always translate to website visits, but they do help with exposure 

and the more people that see the profile the more chances there 

are to convert them to followers and website visitors.  
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Figure 33: Screenshot of reels from the Faux Food Creations Instagram 

 

TikTok 

Similarly, to Instagram, TikTok is great for short form content. The 

views on TikTok for my videos tend to be a little less than on 

Instagram, but it has been the platform where I’ve connected with 

the most people with similar interest in faux food. Instagram can 

seem a bit competitive, but on TikTok there’s a sense that there is 

room for everyone, so people are really welcoming.   
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Figure 34: Screenshot of the Faux Food Creations TikTok videos 

 

While the social media platforms still have quite a small following, I 

think they still have the potential to be great marketing tools. With 

more consistent posts now that the site has gone live, I think the 

profiles will begin to gain even more traction. These profiles are 

something I plan to focus more attention on over the next few 

months, which I will speak more about in the “Moving Forward” 

section.  
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SEO 

The first crucial step to optimizing SEO is to ensue the content is 

useful. I did my best to make sure this was the case. I also did my 

best to ensure my markup was semantic. An element that is really 

important for SEO is headings and according to Nibbler, “All pages 

were found to use defined headings. This is excellent as it allows 

visitors and search engines to summarize the content of webpages 

quickly. Correctly defined headings aid accessibility and are 

particularly important for search engine optimization”.  

I also included metatags that allow bots or spiders to easily crawl 

the site and index it. This means search engines will be able to 

reference it and show it in search results. On the same note, I 

include alt text for images that will allow the bots to understand 

what the images are.  

I installed the Yoast SEO WordPress plugin to help optimize my 

stie’s SEO. It includes a built in keyword tracker and gives you 

suggestions for improving the SEO on each page. I only recently 

installed the plug-in after I’d already written all the content, but 
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for the future I plan on using it to help write my content. I also will 

go through my existing posts soon to make updates based on the 

Yoast suggestions.   

According to the Nibbler rating, there are some improvements to 

be made, but overall the site’s SEO is working relatively well. The 

main areas of improvement are marketing related.   

 

Figure 35: Nibbler SEO results 

 

 

 

https://nibbler.insites.com/
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User Testing 

To test the site before launching, I had a few friends and family 

members take a look at it. I gave a couple of them scenarios to let 

me know if they were able to find what they were looking for. For 

example, I asked them to pretend like they were looking for 

something specific like cake and then I asked them questions 

about their experience. 

 

The response for the user experience was very positive. Everyone 

was able to find what they were looking for and they didn’t report 

any instances of frustration.  

I asked one user to pretend like they needed to make all the food 

for a bakery scene and they went to the baked good category. I 

asked if they noticed the scene gallery and they said no. I was 

User questions: 

1) Did you find what you were looking for? 

2) How long did it take you? 

3) What path did you follow to get there? 

4) Were there any points when you were frustrated? 
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kind of expecting that since they were dressing a scene they’d 

look at the scene gallery, but they still found what they were 

looing for so it wasn’t an issue. It did make me think about how I 

could label that page more descriptively, but I couldn’t come up 

with a better option.  

I also asked the users if there was anything they wish the website 

had that it didn’t, and no one had any suggestions.  

Site Performance 

Google Analytics 

Unfortunately, it seems that when I set up my google analytics 

account before the launch, it didn’t work properly. I have it up and 

running now, but at the time of writing it has only been tracking 

for one day. Nevertheless, I will analyze the data that has been 

collected so far.  

Over the last day, the site has received 25 new users. Most of 

these users seem to have stemmed from a social media blast I did 

since 19 of the users came from social media.  
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Figure 36: Google analytics report 

 

One of the most helpful elements of google analytics in my opinion 

is the engagement tab. This tab allows you to see how the users 

interact with the site. The reason I think this is so useful is because 

it allows you to see what your users are interested in. With this 

information, you can better cater to your audience. For example, it 

seems like the users were most interested in the blackberry and 

cake pops tutorials, so I can make note of that and aim to create 

more content that is similar to those tutorials.  
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Figure 37: Engagement report from Google Analytics 

 

Moving forward 

The site has now officially launched with 15 tutorials and 4 

technique breakdowns, but I already have a backlog of more 

tutorials to post. I plan on posting one new tutorial per month and 

expanding the techniques section based on any new methods 

introduced in those tutorials.  

To create interest about upcoming tutorials I’ve posted some of 

photos of some upcoming foods in the scene gallery. These all have 
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a “coming soon” banner across them and when the user clicks on 

the banner, it will take them to an email sign up form. Being able to 

alert the audience of new content will be a great tool for bringing 

users back to the site after a while. The email sign up is also a 

great way to track who may potentially be interested in future 

endeavors. 

Speaking of future endeavors, down the line I see a couple 

possible routes. The first, is to move to a freemium model where 

most of the tutorials and articles are available for free, but some 

more advanced or in-depth content is behind a paywall. Another 

option, which would require the site to grow quite a bit from here 

on out, would be to build out a full faux food course. The course 

would have cumulative modules and focus on technique. The 

modules would go into much more detail that is possible in the 

existing form and would be a paid course. Of course, I would also 

need to expand my knowledge or work with a professional to host 

this course, but it’s an idea.    

In the more immediate future, I would also like to focus on 

optimizing my site for printing. Not only would it help with SEO, but 

it would potentially be useful for users. Ideally, they would visit the 
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site to refer back to a tutorial and not waste the paper to print. 

However, if find that they need to print the tutorial, I might as well 

make it as concise as possible.  

Additionally, I plan to focus more attention on social media 

content. So far, it has driven most of the traffic to my site so I 

want to lean into that. I had a very loose schedule and content 

plan for my social media posts up until the launch, but I plan to 

create a content schedule that I will follow leading up to all of the 

future posts.  

Conclusion 

Things I’d change 

When I look back at the experience of creating this site from the 

ground up, there are a few things I wish I’d known that may have 

changed my approach. 

First, I wish I hadn’t gotten so hung up on the content creation 

before diving into building the site. At the time, I felt like I needed 

to work on them completely separately, which ultimately meant 

that I had less time to work on the site than I wanted because it 

took quite a while to finish up the content. It also meant that I had 
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no break from the design and WordPress side of things once I 

started on that, which is fine, but it might have been nice to have 

a different type of work to switch over to. 

I wish I had familiarized myself more with the existing CSS tags in 

the theme. Sometimes I would add some CSS and it wouldn’t work, 

but then when I looked at the inspect panel I saw that there was 

already some CSS targeting that element just using a different 

method. This led to my style.css file being a bit less organized than 

I would ideally like it to be. 

Things I’d do the same 

I’m actually really happy with the subject matter of my site. It was 

a very niche choice and I’m still not sure what made me choose the 

topic of faux food, but I had a lot of fun with it. Making the foods 

ended up being really enjoyable for me and as I said in the about 

page on the website, I can’t look at anything without thinking “I 

bet I could make some faux food out of that!”  

I’m glad I reached out to Prisca and my coursemates about my 

logo and branding when I did. I was feeling very stuck and I’m not 

sure it would’ve gone in a good direction if I’d continued struggling 
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on my own. Getting feedback from them helped me avoid making a 

bad design choice and gave me inspiration to move forward.  
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